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EUROPE AND AFRICA

Relying on a qualitative approach, Your Public Value will collect youth voices around the globe to understand the main 
challenges they are facing, and look for common solutions through inter-generational dialogue. We want to hear the 
youth’s point of view, their analysis, vision, engagement and solution proposals, as they co-create a Youth Public Value 
Compass. 

Youth matter, but they seem to matter differently on different continents. 

Your Public Value have decided to make a first series of video interviews with European and African young people (aged 
18-26)  to highlight the similarities and divergences in the understanding of what common good is between the “oldest” 
and the “youngest continent” (the median age of Europe’s population is 42,6 years whereas the median age of Africa’s 
population is 19.7 years). 
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YOUTH VOICES FOR PUBLIC VALUE: OBJECTIVES

OVERALL OBJECTIVES
Ø Through dialogue and engagement co-shape youth’s vision and 

demonstrate that public value will be profitable in the near 
future.

Ø Offer young people worldwide (18-26 years old) a voice and 
tools to create their own public value principles and recommend 
strategies for their implementation.

Ø Establish inter-generational dialogue to build bridges and show 
new paths for profitable business creating public value.

SPECIFIC OBJECTIVES
Ø Youth voices in Europe and Africa are heard and obtain visibility 

and importance they deserve within their geopolitical and social 
communities, as well as worldwide.

Ø Exchange between young Europeans and Africans through 
digital platforms and on- and off-line conferences is established 
in order to co-create  public value principles for the benefit of all 
segments of society and the environment.

Ø Through the lenses of co-created public value principles,  young 
people recommend strategies and concrete actions to shape a 
new accountability and well-being framework.
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ACTIVITIES 
Record circa 1000 video interviews with young people per continent. First start with Europe and Africa in 
parallel. Create platforms for their mutual exchange of opinions and make them vote on the public value 
principles that sustainability experts created in 2020. Create a quiz game. Organise a pan-European-African 
Youth Public Value Conference. Continue collecting voices on other continents and creating synergies globally. 
Create a Universal Youth Community for Public Value.

1. Conduct video interviews by Zoom.com with young people in Europe  and Africa (c. 10 - 20 per 
country i.e. 1000 per continent). Find partners to enhance the reach of the videos.

2. Create a digital community platform to incite discussions on public value, wellbeing and the common good.              
Engage the youth from both continents in an active exchange: Universal Youth Community for Public 
Value

3. Our quiz game “Create Profit with Public Value” is played in teams with special Public Value Awards.
4. Young people vote for their preferred public value principles ahead of joining our conference.   
5. European-African Youth Conference on Public Value.
6. Publication of the Conference results sheds light on the co-created Youth Public Value Principles and 

Strategies for Action on the European and African continent.
7. Make a feature-length documentary film “The Value of Public Value” with the youth in Europe and Africa. 
8. Advocacy and communication.
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